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Media outlets, social critics, political

organizations, and research groups have identified the problem of “fake news” as a critical
contemporary concern. Fake news is false or made-up information that is presented to convince
people of the validity of an idea in the face of a lack of true evidence for the idea—or even of evidence
against it. Exposure to inaccurate information of this sort can lead to confusion about what is true,
endorsement of incorrect ideas, and a willingness to share the inaccurate information. These risks, and
potential strategies for mitigating those risks, can be explained in terms of cognitive processes
associated with perception, comprehension, memory, decision-making, language processing, and
problem-solving. Of course, social, communicative, and technological factors also moderate effects of
fake news. The proposed special issue will highlight work that (a) identifies cognitive processes
implicated in the detection and effects of fake news, (b) characterizes the consequences of fake news
exposure across people’s diverse discourse experiences, and (c) identifies potential interventions that
can help people overcome the allure of fake news. The overall goal is to develop accounts of when and
why fake news informs people’s thoughts and behaviors, with specific attention to relevant cognitive
and behavioral mechanisms. We invite you to contribute.

Please email the guest editors with any questions about submissions.

CRPI is the open access journal of the Psychonomic Society. Its mission is to publish use-inspired basic

research: fundamental cognitive research that grows from hypotheses about real-world problems. As
with all Psychonomic Society journals, submissions to CRPI are subject to rigorous peer review.

In case of need, the open access publication fee may be fully or partially waived. The authors should
indicate when they submit a manuscript if they are requesting a waiver of the publication fee.

Deadline: manuscripts should be submitted before July 1, 2020
You can find manuscript submission details at
http://cognitiveresearchjournal.springeropen.com/submission-guidelines/preparing-your-manuscript




